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Intorduction

We conducted interviews with eight
brand design experts who are leading
iconic branding companies in 2023. Here,
we summarize the insights we gained
through the interviews. We aimed to
interview a wide range of companies

that vary in size, including the following
three categories: companies specializing
in branding, brand design studios, and
design studios that work on branding. We
conducted interviews with the CEOs or
creative directors of eight large and small
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branding companies and summarized
them by each company. The design
process, in particular, was considered

in reference to the design process
defined by Alina Wheeler (2013) D and
Kim Hyeongseok (2012)%. We talked
extensively about the work process as
well as the issues unrelated to the tasks.
The interviews are presented in order of
company size (smallest to largest), and
the questions can be found below.

- Does the background of the company
founder influence the design process?
- Is the scope of the design process
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different depending on the company
size?
- What is the most important part of the
design process for a branding company?
- What are the values pursued as a
branding company?

1) 1. Conducting primary research and
analysis, 2. Establishing brand strategies,
3. Developing a design identity, 4. Finalizing
the identity system, and 5. Managing the
brand)

2) 1. Evaluation strategies, 2. Name creation,
3. Verification, 4. Brand communication,
and 5. Brand management
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Discover Define Deliver

Develop

{2 1> What is the Double Diamond Design Process? (2% &3: The Fountain Institute (https://

www.thefountaininstitute.com/blog/what-is-the-double-diamond-design-process))
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We Drive to Discover Brand Experiences 78 World Cup buk-ro 6-gil, Mapo-gu, Seoul,
Republic of Korea (03993)
info@studio-d-d.com

DOUBLE D

DISCOVERY DRIVEN

{Z¥ 2) Double-D Discovery Driven
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Manual.Graphics is a design
editorial design. We work ho

and create provide reasonable value ana .

PROJECT

ME

/ ide design, digital design, and
ibly, and the results we design

aneﬂts to users.

Manual.Graphics
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P SeMA. Museu Identity Design Dev. (coming soon..)
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Clay

Clay is a brand-focused creative consultancy led by a group of directors

and transdisciplinary designers with broad experiences in design innovation.

Based in Seoul and New York, Clay has successfully collaborated with
an array of global partners that encompass sectors of technology, food,
fashion, cosmetics, hospitality, property development, to name a few.
We strive to create a meaningful impact by envisioning genuine brand
philosophy and offering actionable design strategies.
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WORK SERVICES ABOUT CAREERS CONTACT

We are
imagination

Composers.
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WE ARE A BRAND CREATIVE CONSULTANCY
THAT DESIGNS THE OVERALL IMPACT OF BRAND STRATEGY,

VISUAL, SPATIAL EXPERIENCE, AND BRAND CAMPAIGNS
FOR A GOOD EXPERIENCE.
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Interbrand  About Services Work OurThinking Arenas BestBrands Contact & Offices

INTRODUCING

Interbrand
Arenas

Today, brands' greatest competitive threats and
opportunities don't come from categories, but broad

arenas defined by human motivation and populated by
diverse players.

EXPLORE INTERBRAND ARENAS
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